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SARIKA MEHTA: You are listening to KXRY Portland on 107.1 FM, 91.1 FM, and streaming online 
at XRAY.fm. I'm Sarika Mehta. Welcome to Intersections Radio, a new independent podcast which also 
airs on XRAY. Intersections Radio is the show where we geek out on all things intersectionality.

The current few episodes are a series on South Asian comic artists who use their art for the purpose of 
social justice. Today's show features a pair of Pakistani American brothers, Adil and Kamil Imtiaz, who 
created the super hero comic, Buraaq. Buraaq is the super hero alter ego of Yusuf, a Muslim American 
fellow who transformed into Buraaq, the super hero who can manipulate magnetic forces around him. 
In fact, this ability to manipulate magnetic forces, and therefore fly, is a gift given by god. Beyond the 
story is the greater intent of the comic. Adil and Kamil were tired of seeing stereotyped Muslims in pop 
culture, and set out to create a better role model for children and teenagers.

What's interesting is not just the positive response from conservative Muslim adults, but the positive 
response from outside the community as well. Adil and Kamil are based in New Jersey and California, 
respectively, so we met on Skype to chat about the comic, and the higher aims, to turn this series into a 
major motion picture. This is Intersections Radio.

Adil and Kamil, thank you so much for joining me on Intersections Radio and, why don't we start out 
with telling me a little bit about yourselves and how you got this idea for this comic?

ADIL IMTIAZ: Yeah, I mean, as kids, you know, we were always fascinated with comic books and, 
you know, science fiction movies, and, you know, superheroes. And we wanted to write stories and, 
you know, I mean, create comics of our own. And then, of course, you know, when we came to the US, 
you know, to pursue our education, higher education, you know, we, obviously, that was our primary 
goal, and this got kind of sidetracked.

But, you know, over the years, watching Hollywood movies, and reading more comics, you know, we 
began to realize that there's a lot of negative portrayal of Arabs in particular, but, you know, also 
Muslims in general, especially after -- especially in the post-911 period. And, you know, the negativity 
in the media, in the news, it kind of, you know, trickles down into Hollywood and other mainstream 
outlets. That's where we kind of felt uneasy and uncomfortable, because we obviously want to enjoy 
watching a movie, and you know, it's hard, you know, there's a serious lack of characters that are 
inspirational, especially for a, you know, the Muslim youth. And that's where we said, you know what? 
Well, you know, we were always complaining, you know, why not do something ourselves? And that's 
when we kind of came up with the idea of, you know, maybe introducing a super hero who happens to 
be a practicing Muslim as well.

KAMIL IMTIAZ: Yes, the same thing for me, it's like what -- just echoing what Adil is saying, is, by 
just getting sick and tired of watching these negative portrayal of not just, you know, Muslims, but in 
general when you see the different types of roles and stereotypes that are portrayed in the mainstream 
media. And we wanted to do something positive for that, and that's basically the driving force. And it 
was kind more accidental, because we were not expecting this type of a response from, the global 



response, a positive response, to this effort. We just, we said, you know, let's create a comic, let's see 
how the people react. We were actually expecting nobody would look at it, and people would make fun 
of it, and things like that. But we said, at least, you know, let's make an effort. Let's see. Let's put it out 
there, let's see what happens. And then, to our surprise, the response was great. We were kind of taken 
aback and said, okeh, let's take it seriously, and pursue it. And that's, that's why we are here now.

SARIKA MEHTA: I do want to talk more about the response in a moment. This comic is more of the 
classic sense of the comic, in that, like you were saying, it's an actual super hero with actual super 
powers, you know, he can fly, and things like that. So tell us about the comic, tell us about Buraaq and 
the character.

ADIL IMTIAZ: Right. So, Buraaq, is, you know, is Yusuf Abdallah, who is, you know, a regular guy, 
who kind of gets caught in this cosmic event, so to speak, and is granted these powers. And we want to 
show that these powers are a gift from god. And we also, the message being, every one of us has 
something special. You know, we're all gifted, we all have special skills, or some areas where, you 
know, good at than others, and we need to discover those skills, and then we need to apply those skills 
to making change, a better change in this world. Or to help, or be beneficial, in a broader sense.

So that's the kind of idea we want to push, and that's the story about a young man, who loses his parents 
at a young age, and he realizes what he's lost and he wants to make amends. So he kind of goes on a 
spiritual discovery journey, and he also gets these powers. And then, of course, we have all the 
subplots, where you have villains, and mysterious plots, and other super hero, you know, action 
adventure themes. The mission was to have a character that's positive, clean, who is confident in who 
he is, whether it's his faith or his identity. And he knows what his mission on this planet is, he knows 
where he's going, he's not confused. So that's what the, you know, the storyline is in our comics. And 
that's what we try to, we hope that's the message people will get.

SARIKA MEHTA: And Kamil, did you want to add anything?

KAMIL IMTIAZ: Yeah, sure. I mean, this is definitely a story about what Adil was saying. It's a young 
man who is on a spiritual journey. He goes through a lot in his life. As a young teenager, you know how 
everybody has that rebellious personality, of rebelling against authority and their parents, and that has 
some side effects. I mean, in today's media, we see anybody who's a rebel is being glorified. If you 
break the rules, you're cool. If you do anything bad, you're cool. So they're portraying this message to 
the youth, that if you break the law, break the rules, you actually fall into a cool category.

And, so we wanted to counter that type of a message, and say, you know what? Yeah, everyone 
teenager goes through that same process of trying to be, you know, trying to blend in into the 
community, trying to be acceptable, like any of us immigrants that have come to the US. We all have 
wanted to be accepted in this society. So, that, we start the journey from there, from Buraaq's 
perspective, and how he, that his action has consequences. He learns from those actions, and then how 
he evolves himself, into this spiritual being, where he's now looking at a bigger picture, to benefit the 
society.

SARIKA MEHTA: My understanding of the character of Yussuf Buraaq is that, he was supposed to 
represent kind of the Muslim Everyman. Did I get that right?

KAMIL IMTIAZ: Right.



ADIL IMTIAZ: Yeah. I mean, Muslim Everyman, meaning, you know, a regular practicing Muslim. 
Because there's this, quote unquote moderate Muslim term that, you know, that is used quite a lot in the 
media, and, you know, mainstream news. Moderate from the western perspective seems to be someone 
who's not really practicing Islam, meaning they're not, they don't pray, they're secular, to be honest. So 
we want to show a Muslim who's actually, you know, a practicing Muslim. That's why he's called a 
Muslim. And, he's a regular guy. So, yeah. That's the idea. So, I think you have the right term.

SARIKA MEHTA: Right. And, talk more about developing the character and drawing, you know, 
deciding what he was going to look like.

ADIL IMTIAZ: Do you want to start, Kamil?

KAMIL IMTIAZ: Yeah. So, I feel Adil is the main artist behind it, because he's been drawing since he 
was 13 years old. The great thing there is that he doesn't have any professional training in drawing and 
sketching. This is actually, it's his natural talent. So everything that you see in the comic book, he 
actually just came up on his own. So that's why we talked about cultivating the gift that god has given 
you, and use it for the benefit of mankind. So, this is a perfect example where somebody has absolutely 
no training in arts, or went to no schools, and they can yet create a comic book that is comparable to 
Marvel and DC.

So, that's an example of its own, where anybody who has the skill and they cultivate it, they can make 
that happen. And then, once we looked at that genre of superhero, we obviously wanted to look, make 
use of, look like a superhero. We didn't want to go to either extreme to make him look too Muslim. 
When we say too Muslim, meaning tied to a certain culture, where, in, you know, in India, Pakistan, 
they wear salwar kameeze, and then when you have, in Arabia they wear thobes, so we wanted to keep 
it kind of open ended, because, a Muslim is not defined by a culture, it's defined by his character.

So that's where we wanted to focus on Yussuf's character. We wanted Yussuf to be young, energetic, 
athletic, at the same time somebody who, when you meet him in person, you are delighted to meet that 
person, you, that -- if you meet Yussuf in real life, it feels like, you know, this is a person that you want 
to be friends with, or, great to have him as a neighbor, as a helper. So we wanted to have that softness, 
and that approachability, in Yussuf's character. So that's what you see when you see Buraaq. He is, you 
know, tall, strong, confident looking, but he doesn't belong to any ethnicity. We haven't, kind of, made 
that in a comic book clear, that he -- is he from middle east, is he from Turkey, is he from Bosnia. So 
we kind of leave it open because that's not our goal, behind his character.

ADIL IMTIAZ: This is Adil. You know, and we obviously wanted to have some traits, so that's why he 
has a beard, because obviously it's kind of a prophetic tradition. You know, all the prophets had beards, 
from Jesus to Moses to Abraham, then last, the prophet Mohammed. May peace be upon all of them.

They all had beards, and the natural way for men is to have beards. I mean, you know, of course, now 
we shave our beards off. So, we wanted to kind of make sure we had a beard, but that's also strong -- 
sends a strong message, and a good image. As far as the costume is concerned, we did a lot of back and 
forth, and we had different colors in mind, and, of course blue and red are very popular, so we kind of 
stayed away from them because, you know, Superman, Spiderman, they all had blue and red. But, any 
color you choose, people will end up comparing, you know, to some superhero that's out there. So, you 
know, we're okeh with that.

KAMIL IMTIAZ: And the suit itself is kind of neat, because, going back to the power itself, like we 



mentioned, his main power being, he can manipulate magnetic fields that surround us on this planet. 
That basically allows him to defy gravity, at the same time manipulate earth elements like wind, fire, 
things like that, and have super strength, based on these magnetic fields. So, same way that the suit that 
we have kind of created is a suit that kind of harnesses that energy, and can use that energy to kind of 
advance these powers that he has.

SARIKA MEHTA: Well, this is really interesting, both the fact that, Adil, that you've had no 
professional artistic training, and have both produced this incredible comic. And the intentions that 
went into developing this character, I find it very fascinating. And further, the adventures that the 
character has, that Yussuf, or Buraaq, seem to me based in real life. For example, the first one is that a 
Muslim woman is attacked for wearing her hijab, and that is a story that we have probably heard on 
more than one occasion.

ADIL IMTIAZ: And, that was the idea. I mean, obviously that's what prompted us to create Buraaq in 
the first place, all the incidents that have, unfortunately have spiked since 9/11, and especially in recent 
times. And then, of course, you see what effect the election campaigns have had, not just on Muslims, 
minorities in general in the US. So, we thought, you know, for the first issue, that we wanted to show 
and you know send that message out that, you know, you can't just push people around, you know, 
based on religion, or, you know, the color of your skin, or your creed. And that's as god's creation, you 
know, we're all kind of in the same boat.

KAMIL IMTIAZ: That's where you're absolutely right, I mean, if you look at the daily lives of a lot of 
Muslims these days, they are, I mean, a lot of credit goes to the women in hijabs that still go out today, 
and do their daily jobs, and they're students, they're mothers, they're professionals, and they're still out 
there and doing in spite of this fear outside. So there's a lot of credibility goes to them. But this is, like 
Adil mentioned, we thought about this in 2011. Right? And we're in 2016 and nothing has changed, but 
the things are getting worse, if you look at it. So our message in these comic books, we believe, are 
going to very relevant for now and the future, coming in. So we need to have that type of a message out 
there. And I personally think that it's not because the people are bad, it's, I think it's because ignorance 
is everywhere, and the media kind of doesn't allow people to really think for themselves.

So, in general, people are kind and nice at heart, but if they get manipulated to think differently then 
they react differently, so I believe that these comics would spread more education and understanding 
about the religion and the people, where people start understanding that what media is telling them or 
feeding them is not true.

SARIKA MEHTA: Right. This is not just a commonplace story. The intent is, you know, that your 
artwork lies in social justice. And you talked a little bit about, you developed the idea in 2011, we're in 
2016, things have not changed, they've in fact gotten worse, there is, you know, a severe strain of 
Islamophobia that's plaguing this country. How does this comic fit in the current landscape of that?

KAMIL IMTIAZ: Frankly, the way we see this comic book, kind of landing in the scape is actually 
right at the heart of it. Where we try to spread the message of positivity, and try to get away from 
ignorance, of what people think about Muslims and Islam in general, where, especially because we are 
focusing really, really to the youth. So that's our target audience, is the youth. Anybody from ages 9 and 
up. So if you're a comic book enthusiast, and if you are a young kid who loves Marvel Comics and DC 
movies, and Avengers, and you are basically hooked to this entertainment genre that's -- you see it 
every year coming out. And you really want them to be entertained, so we don't want this to be a 
lecture series, where when the kids come in it's like oh no, not again, they're going to give us a lecture 



on Islam, and they get turned off. So we really want, the number one goal is to give them wholesome 
entertainment.

And everybody is into entertainment these days. If you go to movies, Netflix, Hulu, they're all binge 
watching episodes, and so, entertainment is everywhere. And so we believe that that medium is where 
we can really connect with our audience, engage our audience, at the same time give them a very 
simple message about Islam, and about Muslims, and they enjoy at the same time, and consume the 
appropriate message at the same time. So I think it's really, really appropriate, especially at this time 
that our youth gets the right message, and consume the media that they're consuming right now, and 
benefit from it.

SARIKA MEHTA: Adil, did you want to add to that?

ADIL IMTIAZ: Right. I mean, and of course, you know, comic books as one platform, right, and then 
you have obviously, you know, motion pictures, you know, film, feature films, and animated films. And 
that's, you know, we're hoping to create a difference as well, in that area as well. But, comic books has 
its own following, although it's not as big as, you know, the movie industry or other industries out 
there. We're trying to send a message out and, you know, as far and wide as we can. But, the last two 
years we've also had our eyes on the movie industry, and seeing, you know, if you can see turning 
blockbuster after blockbuster every year. So, we thought, you know what, this is, I think that's also 
something that we should look into, and that's when we started working on, you know, Buraaq, the 
animated movie concept, and that's when we came out with a promo.

So, I think in the animation industry, we can make a bigger impact, we can make a bigger difference, 
and reach out to much more, you know, a larger number of people than we can with the comic book 
platform.

KAMIL IMTIAZ: That's where we are kind of moving towards, from, transitioning from comic books 
to, actually, animation, because we truly believe that that is the future of entertainment, when it comes 
to that specific audience, where you start seeing more and more people, or young folks, who are the 
next generation who hasn't been brought up in comic book culture, so even though people who have 
never heard of people like Deathpool, or Black Panther, or even Iron Man. The kids who grew up, they 
just watch the movie, and now they know the character. They've never read the comic book.

SARIKA MEHTA: Right, they're kind of caught up.

KAMIL IMTIAZ: Exactly. So they're not going to read the comic book, they just watch the movie, and 
then they know who's Iron Man, who's Ant Man, then new movies coming out that, most of the kids 
have probably never heard of them, but, because the media makes it much more acceptable, so that's 
where we are moving ahead also. We want, our dream is to see Buraaq on the big screen, and that's 
what we're working on, that's what Adil is working on, finalizing the script for the movie. And we are 
planning to launch a crowdfunding campaign where we can involve the community, have them be part 
of this collaborative effort, where at the end of the day, when they see a movie, when it comes out, 
hopefully, that they can say we had a stake in it. We actually collaborated with them, and they had 
characters in them that we kind agreed upon, the design and things like that. So we're really excited 
about that.

SARIKA MEHTA: That's very cool, and especially if people have a direct involvement with the crowd 
funding, then it shows there's a place for this, it's not just a niche audience kind of thing.



KAMIL IMTIAZ: Right, exactly.

SARIKA MEHTA: So actually, that leads me to a question that I meant to ask you before. Talk about 
the response, you said you were trying to reach youth, and previously you said that you had a positive 
response. Can you talk about that, and more specifically and maybe some examples?

KAMIL IMTIAZ: Yeah, definitely. I mean, it's been very encouraging, the response. That's why we're 
still here, we're still making that effort. We have response, very positive response from all over the 
globe, and these are from kids, who are from ages 5 and up. We have kids who, when we launched this 
comic book and we used social media very heavily, because obviously, just being Adil and I, we're not 
like a big institution, where we are very well funded. So we're always very constrained on our budgets, 
so we really depended on word of mouth and social media, so we used social media very heavily.

And the response we've gotten from countries like Indonesia, Malaysia, Pakistan, middle east, USA, 
and UK, has been overwhelming. Where, parents are actually contacting us directly via Facebook, via 
email, and telling us that, please continue to do this, because they have no alternative for their kids. 
Their kids are carrying Spiderman lunch boxes, and they're kind of really, really addicted to Avengers, 
and they can, their whole room is, you know, Avengers, team, and they, once, and they're -- actually, the 
fascinating thing is that usually, parents are now basically encouraging their kids to read comic books 
and saying, listen, read this for our comic book.

And the kids, because they don't know about Buraaq, so parents are also pushing it, and the kids are 
also coming in and saying that they need to -- where can we get the next issue, when can we buy the 
new issue? So they're really connecting with this comic book, and we hear that on their Facebook 
messages and the comments that they leave, and the contact information that we have on the website, 
and the emails that we get. Almost every day, people are asking when the next movie is coming out, or 
a TV series, or a comic book. So that's pretty encouraging.

ADIL IMTIAZ: Yeah, and you'd be surprised, we actually went to a convention, that's a big Islamic 
convention that happens every year in the US, and you'll see people who are from the outside, from the 
religious perspective, you'll see them and they'll have huge beards, and they'll be dressed up, like, 
traditional Islamic gear, if you will. And you would assume then, if they see a comic book, they would 
probably not agree with you. But, actually they would come in and they were really excited, and they'd 
look at the comic books and they will just buy all of them, and say I need it for my niece, I need it for 
my cousin, I need it for this, and we were really surprised, because they were really, really excited 
about this.

And before we even started off this venture, we actually asked some of the big scholars here, who are 
what we call the Islamic scholars, who are our teachers and mentors, and before we launched this 
project, we actually asked them to see exactly how this could pan out, and because we're touching the 
youth, so we have to be careful at the same time. And we got really good response from the scholarly 
community. We got really positive response from youth as well. And parents, as well. So these are the 
three people that we're getting really, really well.

SARIKA MEHTA: Have you received any response from outside of the Muslim community?

KAMIL IMTIAZ: Yes, we have. Actually, we do, even though our specific target is the Muslim youth, 
but this message spreads through word of mouth, and we've had certain non-Muslim families actually 



approach us, and they're more in line with the idea of providing clean content. Because that is -- as a 
society, we also did some research, we found out that 68 percent of Americans believe that the current 
entertainment industry has lost touch with morality. And that's a huge number. And this number is 
growing, and a lot of non-Muslim parents, parents who are just concerned about the quality of shows 
on TV, they're looking for alternatives. They don't care if it's Muslim, if it's -- whatever it is, as long as 
it doesn't have any, it's clear, it's clean, it's wholesome, inspirational. So they are really, really looking 
for that.

So that's another angle, because we promote ourselves as, sure, it's for the Muslim youth, but anyboy 
who's, who wants to be entertained and has a clean message in it, it's open for them as well. So we had 
non-Muslims, parents actually approach us, and they like the comic books, and then when they read the 
comic books, and they said, you know what? I had no idea that Muslim people are like this. They're 
like good neighbors, they help in the community, and I'm like, and I would love to teach my kids that, 
you know, that once you grow up, these are the real Muslims, not what you hear on the media. So that's 
also very encouraging for us.

ADIL IMTIAZ: And just to add to that, you know, we have had, you know, many comments from, as 
you know, non-Muslims on our Facebook site, you know. Of course, you'll always have people who are 
just anti-Islam, and anything associated with Islam is, you know, is unacceptable. But I'm talking about 
non-Muslims who have, who are objective, and if, you know, they really like it, they love what we're 
doing, they, you know, they want to see more. And in fact a lot of, you know, we've been approached 
by different universities across the world, you know, the university in Germany, they wanted to know 
about the comic and actually they're going to be using Buraaq as an example in one of their textbooks, 
academic textbooks, which will be read in the universities in Germany.

And of course, you know, we've appeared in a lot of different news articles, you know, in different 
newspapers around the world, and different blogs. So we've had, you know, quite a, quite a lot of 
interest and really positive response from the non-Muslim audience as well.

KAMIL IMTIAZ: And then, obviously, like we always get haters that, you know, you can read their 
message and it really, really resonates with the ignorance out there, and how the media is having that 
impact, where people will say things like, oh, who's his sidekick, is a camel his sidekick? What does he 
do, does he, you know, does he, you know, herd camels, or does he do this, does he do that? So there's a 
lot of hate mail also that we get, but for us, that basically means that if, if people are responding to it, 
that means you're doing something right. If people hate you, that means you're doing something, you're 
hitting a nerve or you're hitting something that people are reacting to it.

So we get both sides. We get people who really, really hate us, just because we're trying to promote a 
positive image of Muslims, and the other side of it, that keep encouraging us and saying, you know, 
don't give up, keep doing it, you're doing it, our kids need it, our society needs it, so that's what keeps 
us going.

SARIKA MEHTA: I agree that, if you're getting some kind of extreme response, you're probably doing 
something right, it means that there's at least a discussion. Have you ever been in a situation where 
you've had to, where there's been concern or fear for your safety?

ADIL IMTIAZ: No. I mean, thank god. You know, because we've been, you know, mostly on social 
media, you know, Facebook mostly. And, you know, although we do, you know, we do get a lot of, you 
know, hate comments, as Kamil mentioned, but, thank god, nothing, you know, nothing to be 



concerned about.

KAMIL IMTIAZ: Right. I mean, it's because our, from the beginning, our, if you talk about the 
strategy, because there's a social aspect of it and there's a commercial aspect of it. Obviously we want it 
to be successful on both sides, where we're making social impact at the same time, but we don't want 
this to be kind of a charity work. We don't want this to be open for, you know, a non-organizational 
effort. We actually want it to be a commercial success.

So that's why our strategy is kind of two fold, one is the social aspect of it, and one is commercial. And, 
on purpose, our strategy is to target the Muslim community all over the world. So that's why we have 
been focusing all our marketing effort, spreading the message there, and we know if we choose to open 
the doors to the non-Muslim community and say this is a Muslim superhero that's kind of taking over 
Avengers, or DC, or Marvel, and we're going to go head on with them. Yeah, if we were, if our plan 
was to go head on with Marvel or DC, it probably would have been a different reaction from people. 
And that's why we've kind of been really focused on the Muslim community first, because this is where 
we feel that, that community is lacking good role models especially in the mainstream media.

So it does provide them some alternative. And if that bleeds over to other areas, and other people take 
attention, gets attention from them, it's only a bonus for us. But from a commercial standpoint, that's 
where we're targeting.

SARIKA MEHTA: Great. Is there anything else you guys wanted to add before we close?

KAMIL IMTIAZ: Adil and I always talk about this, thing is, even if we get one person who reads our 
comic, or reads the movie, out of millions and billions of people, if one person reads our comic book or 
gets our message, and turns his or her life around, and benefiting a community at large, I think our job 
is done. So that's our motivation and there's our mission.

SARIKA MEHTA: That's a good note to close on. Adil and Kamil Imtiaz, thank you so much for 
joining me on Intersections Radio.

KAMIL IMTIAZ: Thank you so much.

ADIL IMTIAZ: Thank you for having us.

SARIKA MEHTA: That was Adil and Kamil Imtiaz, talking about their Muslim American superhero 
comic, Buraaq. To listen to the podcast of this interview, check out IntersectionsRadio.Wordpress.com. 
Visit the same website for previous episodes of this podcast. And, join the facebook community at 
facebook.com/IntersectionsRadio. I'm Sarika Mehta, and this is Intersections Radio. Thanks for 
listening.


